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DO YOU HAVE ALL ‘THE RIGHT INGREDIENTS’
TO BE A GREAT PAPA JOHN'S FRANCHISEE?
Papa John’s is one of the largest pizza delivery
franchise companies in the world; we now
have well over 400 sites open and trading in
the UK, and over 5,000 in more than 40
international markets.

HITIO Gym signs its first UK
franchise agreement
he Norwegian gym chain, HITIO
Gym, has signed its first UK
franchise agreement, as part of the
company’s international expansion
programme.
Combining a traditional gym and
studio offering with combat sports
training, HITIO was founded in 1998 by
Per Christian Pedersen and Fredrik
Bjertnæs and has grown to a network of
32 clubs across Norway.
The company explains that it has a
distinctive format that aims to bring
people together through physical activity
by targeting a large customer base
including families with children, who can
exercise at the same time.
HITIO’s offering of martial artsfocused group classes, which include
boxing, taekwondo, Brazilian jiu-jitsu,
Thai boxing and HITIO Tiger, a
programme for children aged five to
seven years old, are aimed at developing
focus, concentration, discipline and selfconfidence through fun and motivating
training.
The UK club will open in South
London this summer by BGB Fitness, an
investment group specialising in fitness
facilities.
Matthew Blair, director of BGB
Fitness, said: “We explored franchised
fitness solutions in the past but until now
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Papa John's wants to hear from you if you have
the potential and ambition to take
on single, or multiple, Papa John's
stores. To explore the possibilities of
becoming a Papa John's franchise owner...

Contact us TODAY

GETTING YOU OFF TO A GREAT START!
We have a number of very tempting
incentive deals to give you a helping
hand from day one, ensuring you will
be quick to taste success...including:

didn’t find anything as unique as HITIO.
The concept addresses a real gap in the
market by targeting both adults and
children.”

Engaging families
“This is something that we feel very
strongly about and with child obesity an
ever-increasing concern for the UK,
HITIO gyms are a fantastic way of
engaging families in health and fitness,
by providing a real sense of community
that is often missing from franchised
gyms,” added Blair.
Mark Chambers, chief executive of
HITIO, added: “We were really impressed
by Matt and the BGB Fitness team; not
only with the experience and expertise
that they will bring, but their passion and
enthusiasm for the HITIO concept was

evident from the start and this is really
important for us as we grow the brand.
“The fitness industry is booming and
there’s nothing in the market that offers a
concept like ours; with sites already
confirmed in the UK, Spain and Portugal
and with Sweden and Germany next in
our sights, it’s a very exciting time to be a
part of HITIO.”
HITIO says that as part of the
extensive support provided to the
franchise, all senior members of staff and
instructors will also embark on a training
programme led by HITIO’s central team
in Oslo, in line with the brand’s
commitment to maintaining its core
values and delivering a community-led
experience through each franchise.
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Complimentary Oven
Royalty Reduction
Programme
Targeted Marketing Support

Become Part Of Our Success Story...
We have opportunities for potential
franchisees throughout the UK,
including our key development areas;

● Front cover feature plus two page editorial and full

page advert - £2,675

apa John’s is a leading pizza
franchise with well over 400 stores in
the UK and over 5,000 stores in more than
40 international markets and territories.
Since 1984, when Papa John’s first started
out in the U.S., the company has recruited
and worked successfully with hundreds of
franchisees.
Naturally, we look for the very best
candidates to work with us as franchisees.
They become custodians of our brand so
need to be motivated, enthusiastic, hardworking and want to be part of a growing
team. They should share our values and
outlook on providing a superior product
and customer service.
Our franchisees come from all
cultures and walks of life and their levels
of experience and backgrounds can vary
hugely. Yet, with the right attitude and
correct and thorough training, plus a
world-class service and product, all the
ingredients are in place to create a
successful franchised business.
Interpersonal and people skills are
important, as franchisees deal with
customers as well as lead a team on a
daily basis. In addition to excellent
written and spoken communication skills,
the best franchisees are organisers with a
can-do attitude – they are people who get
things done. Franchisees need to be as
dedicated and passionate as us and also
able to adapt to a proven way of working.
The desire to roll-up sleeves and get stuck
in, which means everything from making
pizza through to managing staff, also
goes a long way!
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Recruitment process
Therefore, our franchisee recruitment
process is detailed and very much a
two-way evaluation. First, we meet faceto-face, then suitable candidates are
invited to an in-store experience day. The
agenda is carefully designed for them to
observe and learn about the culture and
values of Papa John’s and also experience
how one of our stores is run.
We minimise the numbers of people
we invite to HQ to ensure they receive
individual attention and importantly we
can get to know them. It means they get a
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By Phil Gaffer QFP, Franchise Sales and Business
Development Manager, Papa John’s
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● Double page advertorial feature - page of editorial plus full page

advert - £1,500
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TRAINING SERVICES

LEGAL SERVICES
Agency Express
For further information,
please visit
www.agencyexpress
franchise.co.uk

professional franchisors, their
support staff and franchisees!
A series of workshops which lead to
the diploma in Franchise management.

David Bigmore
Mark Kendrick

Goodman Derrick LLP,
10 St Bride Street,
London EC4A 4AD.
Tel. 020 7404 0606. Fax. 020 7831 6407.
mail@gdlaw.co.uk ● www.gdlaw.co.uk

Tel. 01904 561598
www.thefranchisetrainingcentre.com
www.fieldfisher.com
Top ranked for franchising in the UK by
Chambers and The Legal 500.
We advise start-up, growing and mature businesses
and their investors on domestic and global expansion:
inbound and outbound, and on network and exit/
transfer issues.

INTERNET SERVICES

David Bond
Partner
e: david.bond@fieldfisher.com
t: +44 (0) 207 861 4079

EXPERTS IN PROMOTING
YOUR FRANCHISE ONLINE

Gordon Drakes
Partner
e: gordon.drakes@fieldfisher.com
t: +44 (0) 207 861 4525
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Dublcheck,
Ann Struggles,
Dublcheck House,
6 Minerva Court,
Minerva Avenue,
Chester, CH1 4QT

Covering

● Premier listing - £775 for 12 months plus web listing

Covering both sectors of the industry, it offers the ideal
medium both for franchisors actively recruiting franchisees
and, on the other hand, for service and product suppliers
targeting prospective and existing franchisors.

The magazine has an estimated readership of 10,000
(hard copy and online edition) of which over 85% are
prospective franchisees. View the magazine online at
www.franchiseworld.co.uk.
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The best way to evaluatte a franchise
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Franchise World is distributed on subscription and free at
the four British Franchise Association (BFA) supported
franchise exhibitions in Birmingham (2), London and
Manchester, and BFA seminars and discovery days.

in the world, Papa John’s has opportunities
for franchisees throughout the UK. Help
is provided with location selection and
full turn-key opening of stores. As a
franchise, the company supplies all the
assistance needed to get your successful
Papa John’s up and running.
If you think you have what it
takes to become a successful Papa John’s
franchisee then please visit our website
for further information:
FW
www.papajohns.co.uk/franchise.

enquiries@papajohns.co.uk - www.papajohns.co.uk/franchise

Premier

Franchise World, founded in 1978, is the longestestablished magazine in its field and is acknowledged
throughout the industry as the most newsworthy and
authoritative.

real taste for what has made Papa John’s
so successful and what it really takes to
run a franchised store.
At each stage of the recruitment
process the franchisee and our team at
Papa John’s ensure everyone is keen to
move forwards. By the time we get to the
business planning and franchisee
approval panel interview, everyone
should have a very clear idea of what’s
expected.
This meeting is the chance for the
franchisee to present their business plan
and show they have completed their own
due diligence and homework, particularly
on the financial aspect of their business.
Although we provide a business
planning template all the work and
research that goes into this plan must
come from the franchisee. It’s the chance
to shine and there is no limit to the
research the candidate can undertake.
We want to give everyone a chance
and the opportunity to shine. We are
looking for capable and enthusiastic
individuals who will go-on to become
successful multi-store owners and so they
must show initiative but be willing to
work with us and take advice too.
As one of the largest pizza companies
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● Suppliers’ listing - from £560 for 12 months plus web listing
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since 1978
Franchise World covers
franchising from the
perspective of the
two parties;
franchisees and
franchisors, both
prospective and
existing.

It is Britain’s longest-established franchise magazine
and acknowledged as the most newsworthy and authoritative
in its field.
Published bi-monthly, it is available on subscription.
It is also distributed free at BFA-supported franchise
exhibitions in Birmingham, London, and Manchester
and at BFA seminars and discovery days.

View the current and back issues online
at www.franchiseworld.co.uk.

